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EDITORIAL

“Don't let the opinions of those who don't understand you define your worth. You are more than their limited
perceptions...” - Anonymous

Dear Friends,

It's simple to lose sight of your identity in a world full with judgments, expectations, and opinions. Many people
make the mistake of letting other people determine their identity, values, or value. This occurs when we allow the
voices of the outside world to overpower our inner ones. In actuality, though, you should craft your own story
because itis your life to live. Here are some tips on how to be true to yourself and why it's so important to avoid letting
other people define you. Each individual is a special combination of skills, viewpoints, and experiences. Your
uniqueness and potential are diminished when you try to fitinto someone else's mold. Allowing other people to define
you restricts you to their idea of who you are rather than allowing yourself to be fully realized. Keep in mind that your
strength is in your individuality. People's perceptions of you can vary over time, so what they think of you now might
not be true tomorrow. Focus on developing your inner confidence rather than seeking approval from others. Even as
the world changes, knowing your principles and worth will keep you rooted. You may discover that your life feels
empty or unauthentic when you live up to the expectations of others. Later in life, when you realize you never really
lived for yourself, this might cause you to feel a great deal of regret.

Take a deep breath, silence the critics, and boldly declare: "l define me." Your life is your masterpiece, and you
hold the brush. Don't let others dictate the colors or strokes. Define your own path, live authentically, and embrace
your individuality. When you stop letting others define you, you unlock the freedom to live a life that is meaningful,
fulfilling, and uniquely yours.

Best Wishes!
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ARTICLE

PSYCHOLOGICAL VIOLENCE

INTHE DIGITAL AGE

THE MENTAL HEALTH CONSEQUENCES
OF CYBER BULLYING AND ONLINE ABUSE

The rise of digital technology has
revolutionized communication, education, and
work, creating unprecedented opportunities for
connectivity and innovation. However, this
transformation has also ushered in a darker
reality: the proliferation of psychological
violence in digital spaces. Cyberbullying and
online abuse have emerged as significant
societal issues, with far-reaching
consequences for individuals across all
demographics. These forms of psychological
violence have profound implications for mental
health, necessitating urgent attention from
researchers, policymakers, educators, and
society atlarge.

Defining Cyberbullying and Online Abuse
Cyberbullying refers to the use of digital
platforms, such as social media, messaging
apps, and online forums, to harass, intimidate,
or humiliate individuals. It often manifests
through harmful behaviours such as spreading
rumours, sending threatening messages, or
sharing private information without consent.
Online abuse encompasses a broader range of
behaviours, including cyberstalking, doxing
(publishing private or identifying information
about an individual), hates speech, and
coordinated harassment campaigns. These
behaviours are distinct from traditional bullying
in several keyways:

e 24/7 Nature: Unlike face-to-face
bullying, cyberbullying can occur at any
time, leaving victims with little respite.

e Anonymity: Perpetrators can hide
behind pseudonyms or anonymous
accounts, emboldening them to act
without fear of immediate
consequences.

Neha Singh
Research Scholar
Amity University, Lucknow

e Amplification: Digital platforms allow
harmful content to reach a vast
audience almost instantaneously,
exacerbating the victim's humiliation
and distress.

Prevalence and Vulnerable Groups

The prevalence of cyber bullying and online
abuse is alarmingly high. Studies consistently
reveal that a significant proportion of internet
users have experienced some form of online
harassment. A 2021 survey by Pew Research
Centre found that 41% of U.S. adults had
encountered online harassment, with even
higher rates reported among specific groups:

¢  Women: Women, particularly those in
public-facing roles, often face gender-
based harassment, including threats of
sexual violence and misogynistic
attacks.

e  Minorities: Ethnic and racial minorities
frequently experience hate speech and
discriminatory abuse online.

e LGBTQ#+ Individuals: Members of the
LGBTQ+ community are
disproportionately targeted by
homophobic and transphobic abuse.

e Adolescents and Young Adults:
Young people are especially vulnerable
due to their high levels of social media
use and developmental susceptibility to
peerinfluences.

The Mental Health Consequences

The psychological toll of cyberbullying and
online abuse is profound and multifaceted, with
effects that can persist long after the abuse has
ended. Key mental health consequences
include:
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e Anxiety and Depression: Victims of
cyber bullying often experience
heightened levels of anxiety and
depressive symptoms. Persistent
exposure to harmful messages and
public humiliation can lead to feelings
of worthlessness, hopelessness, and
chronic stress. Adolescents, whose
brains are still developing, are
particularly at risk, as their ability to
regulate emotions and cope with stress
is less mature than that of adults.

e Post-Traumatic Stress Disorder
(PTSD): Repeated exposure to online
abuse can result in PTSD-like
symptoms. Victims may experience
intrusive thoughts, flashbacks,
hypervigilance, and emotional
numbness. The pervasive and
inescapable nature of digital abuse
compounds these effects, as victims
often find it difficult to avoid reminders
oftheirtrauma.

e Low Self-Esteem: The relentless
criticism and humiliation associated
with cyber bullying can severely
damage an individual's self-worth. This
is particularly concerning among
adolescents, whose self-identity is still
forming. Negative self-perceptions
instilled during these formative years
can have lasting consequences for
personal development and future
relationships.

e Social Withdrawal: Many victims of
cyber bullying retreat from social
interactions, fearing judgment or
further victimization. This isolation can
exacerbate feelings of loneliness,
depression, and alienation. In extreme
cases, it may lead to agoraphobia or
complete withdrawal from online and
offline activities.

¢ Increased Risk of Suicide: The link
between cyber bullying and suicidal
ideation is well-documented. Victims of
severe online abuse may perceive
suicide as the only escape from their
torment. High-profile cases of youth
suicides linked to cyber bullying have

underscored the urgent need for
preventive measures and support
systems.

Mechanisms of Harm

The unique characteristics of digital
communication amplify the psychological
impact of

Cyberbullying and online abuse:

1. Permanence: Digital content is often
permanent, leaving victims unable to
escape or erase evidence of the abuse.
This ongoing visibility can prolong
emotional distress and prevent closure.

2. Anonymity: The anonymity afforded by
online platforms encourages
perpetrators to act without fear of
accountability. This emboldens them to
engage in more aggressive and harmful
behaviors.

3. Virality: Harmful content can spread
rapidly, reaching a wide audience within
minutes. This magnifies the victim's
humiliation and increases the likelihood
of further victimization.

4. Lack of Accountability: Weak
enforcement of community guidelines
and insufficient consequences for
abusive behavior allow perpetrators to
continue their actions unchecked.

Interventions and Solutions

Addressing the mental health consequences of
cyberbullying and online abuse requires a
comprehensive, multi-pronged approach that
involves education, policy reform, mental
health support, and community engagement.
Key strategies include:

Education and Awareness

e Schools and Educational
Institutions: Integrate digital literacy
and anti-cyberbullying programs into
school curricula. Teach students about
the ethical use of technology, the
impact of online behavior, and
strategies for responding to cyber
bullying.

e Public Awareness Campaigns:
Launch campaigns to educate the
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broader public about the signs of
cyberbullying, its mental health
consequences, and available
resources for victims.

Stronger Policies and Regulations

- Government Legislation: Enact and
enforce laws that criminalize severe
forms of online abuse, such as cyber
stalking and doxxing.

- Platform Accountability: Require
tech companies to implement robust
mechanisms for reporting and
addressing abusive behavior. This
includes transparent content
moderation policies, faster response
times, and meaningful penalties for
violations.

Mental Health Support

e Counselling Services: Provide
accessible mental health resources for
victims of cyberbullying, including
therapy, support groups, and helplines.

e Online Support Platforms: Create
safe spaces where victims can share
their experiences and receive peer
support.

« Training for Mental Health
Professionals: Equip counselors and
therapists with the knowledge and tools
to address the unique challenges
posed by digital abuse.

Empowering Bystanders

» Encouraging Intervention: Train
individuals to recognize and intervene
in instances of cyberbullying.
Bystanders who report abusive content
or offer support to victims can play a
crucial role in mitigating harm.

e Creating a Supportive Culture:
Foster online communities that
prioritize empathy, inclusivity, and

mutual respect. Positive reinforcement
of pro-social behavior can help
counteract toxic online environments.

Parental and Community Involvement

« Parental Guidance: Educate parents
about the risks of cyberbullying and
how to monitor their children's online
activities without invading their privacy.
Open communication between parents
and childrenis essential.

«  Community Initiatives: Encourage
community leaders to promote digital
safety through workshops, seminars,
and public discussions.

The Role of Technology
Advances in technology can also contribute to
combating cyberbullying and online abuse:

1. Al-Powered Moderation: Use artificial
intelligence to identify and remove
harmful content more efficiently.

2. Improved Privacy Settings: Develop
tools that give users greater control over
their online presence and interactions.

3. Education Apps: Create apps that teach
digital literacy and promote mental health
awareness among users of all ages.

Conclusion

Psychological violence in the digital age poses
a grave threat to mental health, with cyber
bullying and online abuse leaving deep and
lasting scars on victims. Addressing this issue
requires a collective effort from individuals,
communities, governments, and tech
companies. By fostering a culture of empathy,
accountability, and resilience, society can
mitigate the harmful impact of digital
psychological violence and create safer online
environments for all. The time to act is now, as
the mental health of current and future
generations depend on our ability to rise to this
challenge.
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BODY & BRAIN

COMMERCE QUIZ

. Which among the following is not an
objective of SEBI

a) Toregulate securities market
b) To protectinterests ofinventors
c) To promote individual businesses

d) To promote the development of the
market

. From which of the following is a ledger
account prepared

a) Transactions

b) Journal

c) Events

d) None ofthe above

. An account is having debit balance is
established when
a) The last entry of the accounting period
was posted on the debit side

b) The amount of debit exceeds the amount
ofthe credits

c) There are more entries on the debit side
than on the credit side

d) None of above

. For which kind of firm is process costing
appropriate
a) Bricklaying firms
b) Transport firms
c) Hospitals
d) Oil refining firms

. Whatis the total of all direct costs known as
a) Cost of production
b) Costof sales
c) Prime cost
d) Works cost

CELIAC DISEASE

An immunological response to gluten consumption
is the cause of celiac disease. The protein gluten is
present in foods made from wheat, barley, or rye.
The gluten protein in your small intestine causes an
immunological reaction if you have celiac disease.
The lining of your small intestine becomes damaged
over time by this reaction, which stops it from
absorbing nutrients. This disease is known as
malabsorption.

Symptoms: Celiac disease symptoms can vary
widely. Additionally, they could differ in adults and
children. Adult digestive symptoms include:
diarrhea, fatigue, weight loss, bloating and gas,
abdominal pain, nausea and vomiting, and
constipation. Nonetheless, symptoms unrelated to
the digestive system are present in over half of
individuals with celiac disease, such as: Loss of
bone density, called osteoporosis, or softening of
bones, called osteomalacia, ltchy, blistery skin rash,
called dermatitis herpetiformis, Mouth ulcers,
Headaches and fatigue, Nervous system injury,
including numbness and tingling in the feet and
hands, possible problems with balance, and
cognitive impairment etc.

Causes: Celiac disease may be caused by your
genes, gluten-containing foods, and other factors.
The exact cause is unknown, though. Although
these causes have not been established, infant

_Thrast
& —— (Esophagus) Imitation
to throat

Leaky vabve —

feeding patterns, gastrointestinal diseases, and gut
microbes may be involved. Following surgery,
pregnancy, childbirth, viral infections, or extreme
emotional stress, celiac disease can occasionally
flare up.

Treatment and Precautions: includes, Gluten-
Free Diet i.e. Avoid foods containing wheat, barley,
rye, and their derivatives, including safe foods in
diet, be cautious of gluten contamination in shared
cooking spaces or utensils to avoid cross
contamination. Include given supplements to
address nutrient deficiencies caused by
malabsorption (lron, Calcium and Vitamin D,
Vitamin B12, and Zinc and folate, certain
medications prescribed by doctor, Regular check-
ups to monitor symptom improvement and intestinal
healing. And some precautions like, Dietary
Precautions, Cross-Contamination, Social and
Dining Out, Lifestyle Adjustments, and
Psychological and Emotional Health.




ARTICLE

In the rapidly evolving world of business, digital
marketing has emerged as a cornerstone of
success for marketers. As technology
continues to reshape consumer behavior,
businesses are increasingly leaning on digital
strategies to remain competitive and relevant.
The rise of the internet, social media, and
mobile technology has made digital marketing
an indispensable tool for marketers looking to
reach their audiences effectively. Below, we
explore why the need for digital marketing is
growing and how it is transforming the
marketing landscape.

Shiftin Consumer Behaviour

Today's consumers are more digitally
connected than ever before. They rely on the
internet to research products, compare prices,
read reviews, and make purchasing decisions.
With over 5 billion internet users worldwide,
businesses cannot afford to ignore the digital
space. A strong digital presence allows
marketers to meet consumers where they are,
offering personalized and timely interactions.

Consumers today expect seamless
experiences across multiple digital platforms.
Whether they are browsing a company
website, engaging on social media, or receiving
email newsletters, consistency is key.
Moreover, the growing prevalence of voice
searches and Al-powered assistants like Alexa
and Google Assistant is reshaping how
consumers seek information. Businesses need
to optimize their digital content to cater to these
emerging technologies.

Another notable trend is the rise of video
content. Platforms like YouTube, TikTok, and

THE GROWING NEED

FOR DIGITAL MARKETING FOR MARKETERS

Neha Pandey

Research Scholar
Amity University, Lucknow Campus

Instagram Reels are capturing the attention of
billions of users worldwide. Short, engaging
video content can significantly influence
consumer decisions, making video marketing a
priority for modern marketers. In addition,
consumers are increasingly drawn to brands
that align with their values, making authenticity
and transparency critical aspects of digital
marketing strategies.

Cost-Effectiveness and Measurable Results
Traditional marketing channels like TV, radio,
and print often require substantial investments
with limited metrics to gauge success. Digital
marketing, on the other hand, offers cost-
effective solutions such as social media
advertising, email campaigns, and pay-per-
click (PPC) advertising.

One of the most appealing aspects of digital
marketing is its scalability. Businesses with
limited budgets can start with small
investments and expand as they see results,
unlike traditional methods that often demand
significant upfront costs. Social media
platforms like Facebook and Instagram allow
marketers to set budgets as low as a few dollars
per day, making digital campaigns accessible
even to startups and small businesses.

Moreover, tools like Google Analytics,
HubSpot, and social media insights provide
real-time data, enabling marketers to measure
campaign performance with precision.
Marketers can track metrics such as website
traffic, click-through rates (CTR), conversion
rates, and customer acquisition costs (CAC).
These insights empower businesses to refine
their strategies, allocate budgets more
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effectively, and maximize return on investment
(ROI).

Furthermore, A/B testing is a powerful feature
unique to digital marketing. By testing different
versions of ads, landing pages, or email
campaigns, businesses can identify what
resonates most with their audience. This
iterative approach ensures continuous
improvement and helps marketers achieve
better results overtime.

Targeted Audience Engagement

One of the most significant advantages of
digital marketing is its ability to target specific
audience segments. Marketers can tailor their
campaigns based on demographics, interests,
behavior, and even geographical locations.
This precision ensures that marketing efforts
are more relevant and impactful, leading to
higher engagement rates and conversions.

Social media platforms like Facebook,
Instagram, LinkedIn, and TikTok have become
integral to people's daily lives. These platforms
provide marketers with unparalleled
opportunities to interact with their audiences,
build brand awareness, and foster loyalty. By
leveraging social media marketing, businesses
can create authentic connections and stay top-
of-mind with their customers.

The Role of SEO and Content Marketing
Search Engine Optimization (SEO) and
content marketing are vital components of a
robust digital marketing strategy. High-quality
content that is optimized for search engines
helps businesses rank higher in search results,
driving organic traffic to their websites. Blogs,
videos, infographics, and podcasts are
powerful tools to educate, engage, and convert
prospects into loyal customers.

Mobile-First Approach

With the majority of internet users accessing
the web through mobile devices, a mobile-first
approach has become a necessity. Responsive
websites, mobile apps, and SMS marketing
ensure that businesses can connect with their
audiences seamlessly across devices. Mobile
marketing also opens up avenues for location-

based targeting and instant communication.
The Power of Data and Analytics

Data-driven decision-making is revolutionizing
marketing. Digital marketing tools provide
marketers with valuable insights into consumer
behavior, preferences, and trends. This data
enables businesses to craft personalized
campaigns, predict market shifts, and stay
ahead of competitors. Artificial Intelligence (Al)
and machine learning further enhance data
analysis, offering predictive analytics and
automated solutions.

Adaptability and Scalability

Unlike traditional marketing, digital marketing
campaigns can be quickly adjusted to respond
to market changes. Whether it's tweaking ad
copy, targeting new audience segments, or
launching a flash sale, digital marketing offers
unmatched flexibility. Marketers can respond to
real-time events or trends, ensuring their
campaigns remain relevant and impactful.

Additionally, digital campaigns can scale easily,
accommodating businesses of all sizes, from
startups to global corporations. For small
businesses, this means starting with modest
budgets and expanding efforts as they grow.
Larger companies, on the other hand, can
leverage advanced tools and strategies to
reach global audiences while maintaining
control over costs. Digital marketing's ability to
adapt and scale ensures that businesses can
optimize their campaigns regardless of market
conditions or economic fluctuations.

Conclusion

As the digital landscape continues to evolve,
the need for digital marketing is only set to
grow. For marketers, embracing digital
strategies is no longer optional but essential.
From reaching global audiences to delivering
personalized experiences, digital marketing
offers endless possibilities for innovation and
growth. By staying updated with the latest
trends and tools, marketers can harness the
power of digital marketing to achieve their goals
and drive business success.
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INTERESTING FACTS ABOUT ChatGPT

Fact1. The journey of ChatGPT began when OpenAl released the first version of the Generative Pre-Train
Transformer (GPT) artificial intelligence language model in June 2018. OpenAl, which owns ChatGPT, was
started as a non-profitin 2015 by Sam Altman, Elon Musk, llya Sutskever, Greg Brockman, and others, and is
backed by Microsoft and led by Sam Altman.

Fact 2. GPT-1 and GPT-2 laid the foundations for GPT-3.

Fact 3. BookCorpus, a massive dataset of over 11,000 unpublished books created for training and assessing
machine learning models with a major focus on language interpretation, was used to train GPT-1.

Fact4. On Valentine's Day 2019, GPT-2 was launched with the slogan “too dangerous to release.”

Fact 5. GPT-2 was trained with 40 billion tokens of text extracted from more than 8 million web pages linked in
Reddit articles with over 3 upvotes.

Fact 6. Later, GPT-2 was utilized to create musical compositions that mimicked over ten different instruments
using MuseNet and JukeBox, a generative music technology that can mimic human voices and has lyrics.

Fact7. In June 2020, GPT-3 was released, trained with over 175 billion parameters, the first generative
artificial intelligence with the ability to comprehend and write human-like texts.

Fact 8. Some of the applications that were developed based on GPT-3 are:
e ChatGPT: launched in November 2020, it is a chatbot, article writer, and code writer.
* DALL-E: first appearing in January 2021, it creates images from text.
* Whisper: released in September 2022, it performs as a multilingual voice-to-text.

Fact 9. GPT-3 has been fine-tuned for a variety of language tasks, such as translation, summarization, and
question-answering. Even service desk software can leverage Al capabilities to process requests and
enhance the quality of responses.

Fact10. GPT-3 is now accessible via an API from OpenAl, enabling programmers to design their own Al

applications. Actually, GPT-based Al solutions have been incorporated into programs like Microsoft Teams
and InvGate Service Management to increase support effectiveness.
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PREPARING FOR THE REAL WORLD
ALAKH PANDEY

Alakh Pandey, famously known as the founder of
Physics Wallah, is a quintessential example of
how passion, perseverance, and the desire to
make education accessible can lead to
phenomenal success. His path, which began with
modest beginnings and led to the creation of one
of India's most reputable educational platforms,
serves as an inspiration to both educators and
students. He was born in Prayagraj, Uttar
Pradesh (formerly Allahabad), and raised in a
humble household. He showed a strong interest
in academics, especially mathematics and
physics, at a young age. His will to succeed
academically remained unwavering in the face of
financial difficulties. Alakh had to begin teaching
at an early age in order to help his family because
of their financial difficulties. In addition to honing
his teaching abilities, this duty lay the groundwork
for his future pursuits. He attended Harcourt
Butler Technical University (HBTU) in Kanpur to
complete his engineering degree. But while in
college, he came to the realization that his love of
teaching exceeded his ambition to become an
engineer. One of the most significant decisions of
his life was to leave college and focus entirely on
teaching. He launched the "Physics Wallah"
YouTube channel in 2014 with the express intent
of instructing students in physics in order to help
them prepare for competitive tests such as IIT-
JEE and NEET. Students all around India
responded favorably to his distinctive teaching
style, which was characterized by humor,

simplicity, and thorough
explanations. He
created interesting
classes with little more
than a whiteboard, a |
marker, and his own
expertise. He soon |
gained devoted |
following thanks to his
ability to simplify |
complex ideas. Initially, —
the journey was not
easy. Alakh faced criticism and struggled
financially. However, his unwavering dedication
and belief in his mission to provide affordable
quality education kept him going. Over time, his
channel gained massive popularity, crossing
millions of subscribers. He formally introduced
the Physics Wallah EdTech platform in 2020,
providing study guides, test series, and structured
courses at incredibly low costs. Particularly for
kids from economically disadvantaged
backgrounds who were unable to pay for pricey
coaching sessions, the platform was
revolutionary. He has achieved many milestones,
like, in 2022, Physics Wallah became India's
101st unicorn after raising $100 million in a Series
A funding round. Today, Physics Wallah serves
over 10 million students across India, with
dedicated offline centers in various cities and an
app that has been downloaded millions of times.

THE VAIN JACKDAW & HIS BORROWED FEATHERS

A Jackdaw chanced to fly over the garden of the
King's palace. There he saw with much wonder
and envy a flock of royal Peacocks in all the glory
of their splendid plumage.

Now the black Jackdaw was not a very handsome
bird, nor very refined in manner. Yet he imagined
that all he needed to make himself fit for the
society of the Peacocks was a dress like theirs. So
he picked up some castoff feathers of the
Peacocks and stuck them among his own black
plumes.

Dressed in his borrowed finery he strutted loftily
among the birds of his own kind. Then he flew
down into the garden among the Peacocks. But
they soon saw who he was. Angry at the cheat,
they flew at him, plucking away the borrowed
feathers and also some of his own.

The poor Jackdaw returned sadly to his former

companions. There another unpleasant surprise
awaited him. They had not forgotten his superior
airs toward them, and, to punish him, they drove
him away with a rain of pecks and jeers.

Moral: Borrowed feathers do not make fine
birds
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4. Free transporta’gio_n (FOB)_ = 1. (Csrfzgigge complementary copy of Solved Scanner of your
5. Advance deposit in our ICICI Bank Account o : — -
No. 628205008941 ="l 2. Rank holders upto 30 positions are eligible only
0. 8 3. Best interviews will be published in our monthly e-journal
Shuchita Times.
Contact_on +91 945_0961692 fo_r details Shuchita Prakashan (P) Ltd.
or E-mail to marketing@shuchita.com Flat No. 4, Parivartan Apartment, In front of St. Anthony’s
Convent School, Thornhill Road, Prayagraj - 211002
Phone : +91-0532-2468208, 2465888 Mob. No.: +91 7754818899
Website : www.scanneradda.com, Email : care@shuchita.com

Dear Reader,
Welcome to Shuchita Times Feedback! We hope that
you are finding our monthly
magazine a pleasurable read.
We would greatly appreciate if you please fill-in the
feedback form. You can copy the link given below and paste
in your browser in order to reach the feedback form.

Attention Readers
Shuchita Times invites readers’

contribution in the form of articles
for the column they prefer to write,
opinions and reactions on the
article published in this journal.

Mail your letter to
care@shuchita.com.

Link:www.shuchita.com/shuchitatimes.php
We highly solicit your feedback.

Selected articles will be

Thanking you in anticipation.
2 > published.

Warm regards,
Editor

Shuchita Times -Editor

pAmendments)

YOUR 5CA[\NER® IS NOW...

Model test paper

Dictionary/ ER

Benefits enumerated below: y
1. Model test papers with solutions (hint) for 5. Videos available to understand How to use

practice. Scanner.
2. Examination Trend Analysis. 6. Concept related Videos.
3. Latest amendments, notifications, updation, 7. Quick solutions to all the content based
relevant case laws, circulars and rules for queries straight
your upcoming examinations i.e. Nov./Dec. from the experts within 24 hrs,
2019 attempt. 8. Many other associated benefits along with
4. Subiject specific elaborate dictionary. helping links.

For associated benefits register at http://companion.scanneradda.com
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OUR BOOK SELLERS

Book Seller Name City Contact No. Book Seller Name City Contact No.
Govind Book Agency Agra 9368776825 |Law Book Centre Kochi 9400594005
Manav Book Distributors Agra 9760021996 |Granth Book World Kolhapur 9922295522
Karnavati Law House Ahmedabad 9327008283| |Chuckervertty Chatterjee and Co Ltd Kolkata 9831840050
Gandhi Law House Ahmedabad 9825246364| |National Book Store Kolkata 9331958801
Sanket Law Book Seller Ahmedabad 9374233688| |Bijay Pustak Bhandar Pvt Ltd Kolkata 9331029833
Professional Book Depot Ambala 9896094647( |Every Book Kolkata 9830162977
Chhaya Book Pvt Ltd Aurangabad 9822772219| |Book Corporation Kolkata 9836413093
Maya Book Centre Aurangabad 9766660310 |Dutta Book Stall Kolkata 9830564494
Sokiya Law Agencies Aurangabad 9421412255( |Shiv Raj Book Agencies Kolkata 9836850838
Subhash Stores Bangalore 9845553252 |Student Book Depot Kota 9887566500
Sapna Book House P Ltd Bangalore 8046551999 |Rama Book Depot Lucknow 7388948811
Puliani And Puliani Bangalore 9845055242( |Universal Book Sellers Lucknow 9839020290
Ganesh Book Bureau Bangalore 9845266516( |National Book Sellers Lucknow 9839191254
Sri Book World Bangalore 9448260696 |Vishal Distributors Lucknow 9415005435
Book Palace Bangalore 9535582177 |Books And Books Lucknow 9415026661
Sri Balaji Books Bangalore 9880451046( |Shukla Book Depot Lucknow 9795850648
Competition Book House Bareilly 9897529906 |Modern Law House Lucknow 9335351103
Sanjay Book Store Bhagalpur 9431214678 |Gupta Book Center Lucknow 9935225536
Student Stores Bhillai 9893130334 |Book Sadan Lucknow 9839487327
Anil Book Depot Bhillai 9425234260 |Amit Book Depot Ludhiana 9815323429
Sarashwati Store Bhilwara 9414115033 |Sharma Book Traders Ludhiana 9781331666
G K Distributers Bhopal 9893657777 |School Book Company Mangalore 9845497777
Nema Books Bhopal 9098243020 |Student Book Store Mathura 9359518693
Saraswati Prakashan Bhopal 7552804190( |R.Lal Book Depot Meerut 9837025253
Books and Books Bhopal 9826431103| |Sterling Book House Mumbai 9820676266
Padmalaya Book Seller Bhubaneshwar 9437026922 |Parle Book Depot Mumbai 9869039766
Shreeman Enterprisese Bokaro Steel City 9431379718| |Student Book Depot Mumbai 9821550165
Bokaro Student Friend PVT LTD Bokaro Steel City 9234606366( |Student Agencies India Pvt Ltd Mumbai 9167290777
Universal Book Store Chandigarh 9814032212 |Vidyarthi Sales Agencies Mumbai 9930460004
Mohindras The Book Shelf Chandigarh 9988883233( |Book Emporium Mumbai 9820651516
Sri Ram Law House Chandigarh 9815844552( |Jaina Book Agency Mumbai 9821040615
C. Sita Raman Book Co. Chennai 9444011516| |Shanti Book Store Mumbai 9869683745
Ravi Book House Chennai 9840043086( |Vidyarthi Book Depot Mumbai 9820930375
R.R. Academy Chennai 9841018072| |Sri Ganesh Book Centre Mumbai 9820957587
RIGHT CHOICE Chennai 7358470131 |The Book Shop Mumbai 8080592422
Aruna Book Mart Chennai 9500021242| |Jayant Book Centre Mumbai 9594456333
Surya Book House Cochin 9847124217( |Ashirwad Book Centre Mumbai 9819690271
V Angamuthu Law Book Seller Coimbatore 9443383047| |Shri Siddhi Vinayak Book Center Mumbai 7875284237

- SHUCHITA TIMES Feb. 2025




OUR BOOK SELLERS

| Cheran Book House Coimbatore 9942491545| |Aarti Book Company Mumbai 9833520314
Majestic Book House Coimbatore 9994343334 |Shri Laxmi Stores Mumbai 9819260262
Lakshmi Law House Coimbatore 9842223419( |ACE Tutorials Mumbai 9987512082
College Book Store Dehradun 7830977339 MAITRI SALES AND DISTRIBUTORS Mumbai 9004646440
Ramesh Book Depot Dehradun 9412058873 |Royal Book Depot Muzaffarnagar 9897677644
Om Vidya Education Books Dehradun 9897833882 |Vidarbha Book Distributors Nagpur 9225212873
Kisan Lal and Co Delhi 9910223598 |Shanti Law House Nagpur 9423051947
Shahi Book Depot Delhi 9811481238| |Shanti Book House Nagpur 9561423322
Pooja Law House Delhi 9350042870 |Rahul Book Centre Nasik 9881845022
Tarun Traders Delhi 9871950163| |Anmol Book Distributors Nasik 9325362413
Toppers Law House Delhi 9560756271 SANJAY S LODHA Nasik 9422246809
Agrawal Law House Delhi 9818113759 NEW INDIA BOOK HOUSE Nasik 9623123458
Durga Electrostate Delhi 9818777120 |Make My Delivery Pvt Ltd New Delhi 9650806817
Madaan Book House Delhi 9560162437| |Delta Stationers Noida 9818189817
Singhaniya Law House Delhi 9213168238| |Ali Stationery Pali 9887273949
Usha Book Depot Delhi 9871144035| |India Book Centre Patna 9431022986
Topper Book Depot Delhi 9968418755| |Malhotra Books Patna 9304684609
Jain Book Depot Pvt Ltd Delhi 9810991451| |Encash Law House Patna 9525244000
Sai Book House Delhi 9711811303 |Friends Book Depot Prayagraj 9451743891
Khandelwal Book Depot Delhi 9213336682 |Darshan Book Depot Prayagraj 9415059911
Sanjay Photostate Delhi 9958241626| |Prayag Pustak Bhawan Prayagraj 9450578373
Jain Book Variety Delhi 9810088791| ([Sharda Pustak Bhawan Prayagraj 9415638800
Amar Hind Book Depot Delhi 9811459110 |Sharda Prasad and Sons Prayagraj 9415780064
Dhanbad Book Store Dhanbad 9431730522 [Shyamjiand Sons Prayagraj 9305631756
Book Corner Dhanbad 9835934963| |Friends Book Center Prayagraj 9453527691
Jai Bhawani Book Depot Durg 9827473100( |Pragati Book Centre Pune 9657703149
Law Book Shop Ernakulam 9447768991| |Goel Book Agency Pune 9890938870
Professional Book House Goa 9673869750| |Varma Book Center Pune 9423585703
Vidyarthi Pustak Mandir Gorakhpur 9838172713| |Ajit Law Book Depot Pune 9850954972
Mangla And Company Gurgaon 9911585533| [Hind Law House Pune 9823029539
NAND BOOK STALL Gurgaon 9711477524 |Vikas Book House Pune 9921331187
Book Land Guwabhati 9864508257| |Rohit Law Book Suppliers Pune 9767258557
Kitab Ghar Gwalior 8358957055 |A.K. Enterprises Pune 9822548146
Grower Law House Gwalior 9893393605 |Central Book House Raipur 9406016308
Dimond Stationars Haridwar 9358398035| |[Shah Book Depot Raipur 9425525675
Laxmi Book Depot Haridwar 9760033004 |Crown Book Depot Ranchi 9431770109
Raj Kamal Book Centre Hyderabad 9177121119( |Singhai Brothers Ranchi 9430790656
SIA Publishers and Distributor Pvt Ltd Hyderabad 9908062032| |Malhotra Book Agency Ranchi 9308090536
Raja Laxmi Book Depot Hyderabad 9966900069 |Munjal Book Depot Saharanpur 9897400390
Asia Law House Hyderabad 9849031942 |Karthick Law Agency Salem 9443741820
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".f." Radiant Book House Hyderabad 9246572694 |Book Point Sambalpur 9438201472
Sujatha Law Books Hyderabad 9866086422 |Shraddha Book Depot Secunderabad 7032333367
Tribhuvan Book House Hyderabad 9032099907 |Shraddha Books And Stationery Secunderabad 9849451558
Shiv Shakti Book Centre Indore 9425063647 |SUCHI PATRA Booksellers and order Supplier Siliguri 9832068736
K Bhooshan Book Seller Indore 9826671110 |Mahaveer General Store Solapur 9422380944
Mahavir Competition Book House Indore 9827578758 |Popular Book Centre Surat 9825519001
Jain Brothers Indore 9926636333| |Unique Book Store Surat 9376891046
Chelawat Book Depot Indore 9926500362 |Western India Book Corporation Surat 9825160820
Khetra Pal Law House Indore 9827037713 |Laxmi Book Depot Thane 9833218159
Pooja Law House Indore 9826625560 |Shanti Book Depot Thane 9892770004
Jain Sri Stationery Store Indore 9826749591 |Karias Book Center Thane 9921848488
India Publishing Company Indore 9893296074 |BOOK BANIYA Thane 8286100100
Rahul Book Centre Indore 7999507800| |Minerva Books Thrissur 9895478612
Vinay Pustak Sadan Jabalpur 9300126517| |Cosmo Books Trichur(Trissur) 9846235292
Mehta Pustak Bhandar Jaipur 9829448153 |Agasthiar Book Depot Trichy 9443370061
New Sharma Pustak Bhandar Jaipur 9461628380 |Saradha Book Centre Trivandrum 9447075763
Jain Book Depot Jaipur 9314935585( |Popular Book Store Udaipur 9414166850
Jain Professional Services Jaipur 9828332385| |Gupta Brothers Books Visakhapatnam 9247125493
Goyal Book Distributors Jaipur 9414782130| |Sri Rajeshwari Book Links Visakhapatnam 9848036014
Pioneer Book Shop Jalandhar 9888459890| |XL Enterprises Udupi 9482820908
Sharda Book Depot Jamshedpur 9431566455| |O K Book Depot Ujjain 9425091418
Singhal Book Co. Jodhpur 9460589979 Apoorv Stationers Ujjain 9826929523
Book World Jodhpur 9829088088 Hemdip Agencies Vadodara 9825094794
Jain Brothers Book Sellers Kanpur 9839704638| |Career Management Institute Valsad 9974624321
Kishan Book Depot Kanpur 9336201958 Varanasi Law Agency Varanasi 9918470472
Sanjay Book Depot Kanpur 9336226210| |Arunodaya Book Centre Varanasi 9336971384
Crux Book Shop Kanpur 9026152126| |Saraswati Books Varanasi 9335453019
Bhatiya Stationers And Book Seller Kanpur 9839962284 Deccan Law House Vijayawada 9848532127
Supreme Law House Vijayawada 9246472080

- SHUCHITA TIMES Feb. 2025




to post without pre-payment RNI No. UPBIL/2000/1808
No. AD-215 Regn. No. AD-215/2012-14

SHUCHITA TIMES

A Knowledge Booster

Learn

How to Use Scanner
to
Score High Marks
CA, CS, CMA Exams

to watch full video:
https://www.youtube.com/watch?v=TO MzVYb1w4

CYNOSURE OF THE MONTH
Devesh Lakhotia

AIR: 5" (CA Final, February 2022)
Howrah, Kolkata, West Bengal.

1. Howdoyoufeel after passing CA Final Examination? !
| was extremely elated when | got to know the results of my CA Finals — realizing my hard
work had paid off. | am proud to be a Chartered Accountant — not just because of the rank,
but because of what the title symbolises.

SH“c“ITn 2. Whatall has contributed to this success?
More than anything else, the continuous support of my parents and grandmother, who

stood by and facilitated all my requirements as | prepared for the exams and sat for them,
and who prayed for my success.

TRU STE D 3. Whatchallenges did you face during your preparation?
The first important problem is time management. There is no sufficient time to read the

PARTN ER syllabus and to write tests. It was also difficult to complete the exam papers in time. The
second problemiis to revise the syllabus.

IN SUCCESS

4. How could you cope up with them? How did your coaching/teacher(s) help you?
| was inspired and encouraged to study by my teachers. They would stay in contact with me
allthe time. They would also take examinations that assessed my skills.

5. Youradvice to the aspirant for CA Inter Examination.
Nothing is impossible. You can achieve your dreams with constant hard work coupled
with determination.

6. Yourview about Scanner?
Scanner is very useful. Scanner contains the previous year questions divided chapter wise.
So one can test their knowledge after the completion of chapter. With the scanner one can
know the type of questions asking in the exam, accordingly they can prepare.
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